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iStreet: Re-Engineering Retail

o Company's Concept Spreading - Building Capacity
o Rapid Growth in Transactions
o Annual and Quarterly Audited Accounts Approved by the
Board
istreet Network Ltd. (BSE: ISTRNETWK) is lndia's l-'tlnternet Retail Store Company. At our
Board Meeting held today, 28th May 20L6, approved the audited standalone and
consolidated financial results for the quarter and financial year ended on March 31't, 20L6.
Our lnvestors and stakeholders may review the full audited standalone and consolidated
financial results that are published and are also available on the Company's website
www. istreetnetwo rk.co m.

January 20L4, when we launched lnternet Retail Store concept we believed that in future
retail would not be segregated into online and offline but would be analyzed as to how
effectively could the combination of the two be used to deliver the best shopping
experience to consumers in this highly connected world. istreet Bazaar took a step in to the
future of retail where technology (eCommerce), along with assistance, was going to change
the way real lndia (eTrta) buys and benefits.

We have executed the concept successfully and made difference for hundreds & thousands
of common people of lndia. We so far have created a Network of over 5,500 retailers (small
Mom & Pop Stores in neighborhood area) across 5 states. We empower these Mom & pop
stores thru technology and give them an opportunity & access to offer and sell thousands of
products to their customers thru virtual inventory.
Typically, research* shows that there are four business models - Asset Builders, Service
Providers, Technology Creators and Network Orchestrators. We are Network Orchestrators.
What is a Network Orchestrator company? A Company, whichcreates a network of peers
wherein all participants interact and have a sharein the value creation in one way or the
other. They may sell products or services, build relationships, share advice, give reviews,
collaborate, co-create, and more.

ln this PR, we have used research doto and business analysis information from o research articte pubtished in Nov., 201.4 in
Horvord Business Review which further outhenticotes our belief in 'business driven by technology'.
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Today, the power

of networks is creating a new cross-industry transformation.

Consider

what Uber and Ola are doing to the taxi industry or how Airbnb or OYO Rooms is affecting
the hotel industry.
Network Orchestrators rely on intangibles such as knowledge or relationships or other
people's assets as well as new "non-management" and "non-ownership" competencies
related to facilitating a network of individuals and their individual assets and relationships.
This creates a huge value for all the stakeholders.
However, Standard Accounting Practices or Generally Accepted Accounting Principles
(GAAP) ignores assets of this kind of business like aggregating and managing 3'd party
capabilities& assets in conducting and expanding the business, customer, sentiment, and
networks altogether. Hence, in the initial years of a Network Orchestrator, the real value
creation may not get truly reflected in the financial numbers. Consequently, it may impact
the raising of fresh resources/capital and its allocation for building such network. We
expect our stakeholders to keep this in mind while understanding any of our financial
performance data.
No retailer now questions whether the concept of lnternet Retailer works, they just want to
be part of the journey. We will continue to build this model and our capacity of conducting
business by creating Network of Retailers at much faster speed. We plan to have over 1.25
lacs Retailer Partners as part of our Network in the next 3 years.

With the help of our Network, we have been able to deliver products to our customers in
towns having a population of fewer than 10,000. From consumer perspective, it works on a
simple theory - best product at the best price available locally. Our customers save money
that improves their standard of living. We have impacted lives of hundreds and thousands
of common people of lndia with this lnternet Retail concept. Our lnternet Retailing disrupts
existing way of buying and since it benefits the buyer it eventually becomes addictive.
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Management Comments on Performance:
The performance of the company is well above the target set at the beginning of the year.

We have further expanded our product portfolio, fulfillment capacity, and technology and
focused heavily on marketing and branding activities. Our total Network Partners have gone
to 5,756. We have expanded our customer base thru our network partners. The company
has registered sales of Rs. 1,838 lacs for the whole year as against previous year Rs. 71.75
lacs (the first year of the project). The most critical aspect of the project is number of
transactions, where the Company has registered an impressive growth. The Company
registered over 18 lac transactions during the year. The Company has expanded its product
offerings more particularly in FMCG category and Home and Kitchen utility categories.
During the year, recharge business was negligible which was carried out in its subsidiary.
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About iStreet Network Limited
iStreet Network Limited is based in Mumbai and is listed on the Bombay Stock Exchange. lts
mission is to simplify and deliver eCommerce to the common people of lndia. lt operates in
the 'lnternet & Catalogue Retail' segment and has successfully implemented its project of
lnternet Retail Store. The company offers large number of products to its customers thru its
iStreet Bazaar - lnternet Retail Stores.
For more information log onto www.istreetnetwork.com&www.istreetbazaar.com
Safe harbor stotement
Stotements in this document reloting to future stotus, events, or circumstances, including but not limited to
stotements about plans ond objectives, the progress and results of reseorch ond development, potential project
charocteristics, project potential ond target dotes for project related issues are forward-looking stotements
based on estimates ond the anticipoted effects offuture events on current and developing circumstances. Such
stotements are subject to numerous risks and uncertainties and are not necessarily predictive of future results.
Actual results may differ materially from those onticipated in the forward-looking statements. The company
ossumes no obligation to update forword-looking statements to reflect actuol results changed assumptions or
other factors.
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